
Client Brief – The Pilgrim’s Children’s Center
Project Summery:
Pilgrim’s Children Center is a play-based preschool that serves ages 2-5. Pilgrim’s 
Children’s Center is wanting to re-invent the current website. They feel that the current 
site is too amateur and want it to convey a more professional/fun feel.  The current site 
has some outdated content and needs new / revised content which they are willing to 
provide. 

Objectives: 
Pilgrim’s Children’s Center wants the site to be informative to the parents who have 
children enrolled. They want the site to communicate the events that are going on at the 
school. For those who are visiting the site looking to enroll their kids they want the site to
provide enrollment information, staff bios, class programs, the school philosophy, parent 
testimonials, parent handbook. They would also like photos of the school and the children
in interactions with the program.  The site must be able to be easily updateable by 
Dominique and a current church member who has experience in HTML. 

Audience: 
The typical user of the site would be a current parent who is on the site looking at the 
calendar of events, or to pay their tuition payment.  Another user would be a parent who 
is looking to find information on the school for prospective enrollment of their child. The 
typical user has pre-k aged children, they are mostly women but some are men. Education
and income levels are wide spread but mostly middle class. 

Perception/Look/Feel:
Pilgrim’s Children’s Center wants their site to be re-vamped. They feel that the site is too 
amateur and want the site to have a professional feel with a bit of fun.  If a visitor came to
the site they would want them to leave feeling that the school will provide a comfortable, 
fun and professional environment for the children. They want the site to be inviting, 
informative, easily navigable and user friendly. They do like the look and feel of one of 
their competitor’s sites the discoveryisle.com so use this as a site for inspiration. The 
school has recently re-designed their school pamphlet with a new logo that is fun and 
fresh. The colors that The Pilgrim’s Children’s Center would like to be on the site are, 
bold colors such as green, red, blue, yellow mostly primary colors. Which can be seen on 
their pamphlet. 
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Requirements and Functionality:
Pilgrim’s Children’s Centers want the parents to be able to pay tuition through the site. 
They would also like there to be an interactive calendar where parents can go and see 
what is happening at the school and be able to save and link it to their home calendar on 
their computer. The site must be responsive as most of the parents are tech savvy and like
to view the site on different platforms. There must be some sort of ability for prospective 
parents to be able to communicate or apply for enrollment.  Other content that they will 
provide for the site is staff bios, the parent handbook, the school philosophy, parent 
testimonial, the ability for the visitor to subscribe to the school newsletter, and school 
curriculum with descriptions. Also, the ability for the church website to be linked out 
from the sites home page. Currently the school does not have any social media pages but 
would not be opposed to having them set up and linked out from the site. 

Strategy: 
After the site re-build the site will be up-dated and easily functional. A clean, 
professional, fun responsive site will be the finished product. The site will have the 
ability to be easily updated, which we will be able to show you how. The visitor to the 
site will be able to find exactly what they are visiting for and will leave the site feeling 
like they want their children to attend you school or are proud that they have chosen The 
Pilgrim’s Children’s Center as their children’s early life experience in a structured school 
setting. 

2


